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Discussion_02: The Italian designer, Roberto Palomba is
convinced that “…ceramics satisfy virtually all demands
placed on a bathroom material - better than any other”.
Photo: LAUFEN

Discussion_01: View ceramics as the best material in the bathroom (from left): Roberto Palomba, Klaus Leuschel and Andreas
Dimitriadis. Photo: LAUFEN 

Laufen puts the spotlight on ceramics

International visitors to the ceramics work-
shop in the Laufen Forum/Roberto Palomba:
top bathroom material in most cases    

LAUFEN. The workshop was all about ceramics, eternally young

materials and key aspects of bathrooms and WCs. Laufen Bathrooms

invited designers, bathroom planners and journalists from thirteen

countries to the Laufen Forum to discuss the material. Not just the

current situation and future of the material were discussed, but its

practical applications explored in depth too. Workshop attendees,

aprons in place, tested their own skills in producing bathroom

 ceramics.
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Discussion_03: German designer, Andreas Dimitriadis
considers ceramics to be a profoundly human material,
“Ceramics are soft, smooth and organic, with a perfect
surface finish. What could be nicer next to your skin in the
bathroom”? Photo: LAUFEN

Swissness_01: Design and art historian Klaus Leuschel
regards ceramics as an original, authentic material, its
properties having a positive image deep in people’s psyche.
Photo: LAUFEN
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“We at Laufen are experts when it comes to bathrooms. And we felt it was

time to put this key bathroom material in the limelight”, explains Laufen’s

Corporate Communications manager Béatrice Rüeger. “Bathroom ceramics

is a case of the right materials in the right place. And in terms of aesthetics,

function and benefits, this key position must be defended.” The company

invited the two designers, Roberto Palomba (Palomba Serafini PSA, Milan)

and Andreas Dimitriadis (Platinum Design, Stuttgart) as well as the design

and art  historian, Klaus Leuschel (Zurich) to take the podium.

Architect and interior designer, Roberto Palomba did not disguise his

 preference when it comes to bathroom materials. “Ceramics satisfy virtually

all demands placed on a bathroom material – better than any other.” He

went on to say that as a designer he was familiar with and had tried out

many other materials, but in his view ceramics were still the best. Klaus

Leuschel looks at ceramics from the art historian's angle. “Ceramics are

original, authentic materials. They were always part of bathrooms and their

properties and appearance have a positive image deep in people's psyche”.

Béatrice Rüeger continued by saying that ceramics are one of the oldest

malleable materials known to mankind. Yet at the same time, they are both

highly contemporary and indispensable in many cutting-edge technologies.

Some examples include the ceramic mixing cartridge in faucets, to heat

 insulation in turbo-chargers, or high-precision friction bearings. 

Andreas Dimitriadis also considers bathroom ceramics to be materials with

forever-young credentials. And Dimitriadis has decades of experience in the

ceramic design sector. “Ceramics are soft, smooth and organic with a per-

fect surface finish. What could be nicer next to your skin in the bathroom?”

Dimitriadis is responsible for designing the young line of bathrooms in the

Laufen range, “We never even considered another material when designing

our bathrooms”. He explains that ceramics almost have a therapeutic effect

on the skin and stay young and agelessly beautiful – just as we wish for our

own skin.
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Production_01 : Hands-on experience of ceramics:
 Designer Roberto Palomba (right) and Head of Product
Management at Laufen, Marc Viardot, took a hand in
 producing ceramics themselves at the Laufen international
press day.Photo: LAUFEN

...

Production_03: Hands-on experience: Around 50  journal -
ists from thirteen countries took advantage of the Laufen
international press day to gain some first hand experience
of ceramics. Photo: LAUFEN

Production_02: Designer Roberto Palomba (left) and
Head of Product Management at Laufen, Marc Viardot
agree that being made exclusively of natural raw materials,
bathroom ceramics are also extremely sustainable products.
Photo: LAUFEN
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Marc Viardot, Head of Product Management at Laufen, talked about ceramics’

technical qualities. “Ceramics are highly durable, do not fade or age and

are resistant to the liquids and chemicals used in bathrooms”. Bathroom

ceramics are made entirely from natural materials – and therefore an

 extremely sustainable product too. Neither water nor cleaning agents can

wash away the glazed ceramic, or release other substances. “There is a

very good reason why dishes are made of the same material as bathrooms

are. Plastic does not enjoy the same degree of trust as bathroom ceramics”. 

Stuttgart designer, Andreas Dimitriadis also regards ceramics as very

 democratic materials. “Ceramics can be mass produced at a lower cost than

any other material, while still fulfilling high design standards. He goes on 

to say that “In recent years we’ve been actively exploring the possibilities

 offered by bathroom ceramics and pushing the limits of our design options.”

This view is shared by Roberto Palomba. The Italian architect and designer

is convinced that the success of bathroom ceramics is only just beginning.

“In terms of interior design, the bathroom is still treated like a poor relation”.

He explains that concept development of bathroom design is barely twenty

years old and its potential far from exhausted. “The bathroom is a haven in a

fast-paced world. As a result, we must focus on making it look as attractive

as possible”. Palomba says that since he was a student he has enjoyed

working with the malleable material and vitreous glazes. Nevertheless,

 Palomba rejects any claim to being nostalgic: “If I find a material that does

the job better, then ceramics are finished, but no one has done yet!”    

* * *
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Production_05 : Back to the roots: even Managing Director
of Laufen Germany, Michael Kindl, was not to be deprived
of a close encounter with ceramics at the Laufen  inter -
national press day. Photo: LAUFEN

Production_06: Over three million ceramic pieces pass
through the Laufen tunnel furnaces every year: this 
and other facts about ceramics were divulged to around 
50 journalists from thirteen countries at the Laufen inter-
national press day. Photo: LAUFEN
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